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»ONLINE LECTURE VIDEOS
A SURVIVAL GUIDEINAR«

Switch Webinar, October 6th 2016.

Presentation: Jeanine Reutemann

n | w University of Applied Sciences and Arts
Northwestern Switzerland

»It is often the case that
the same language is free
in one speaker, foolish in
another, and arrogangina
third.« [...]

Marcus Fabius Quintilianus (c. 35 - c. 100 CE)
A

THE ROLE OF
MEDIA DESIGN
IN VIDEOS?

\/

»We have a lousy product«
Sebastian Thrun, Fo-Counder Udacity (2015)



Take the world's best courses,
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online, for free.

Al IR @ it 8

edX USA Coursera USA

NEW & UPCOMING
COURSES

BUSINESS & CREATIVE ARTS &
MAMAGEMENT MEDIA

NG
Tl

lversity .(D)

Futurelearn (UK)

September 2014 till January 2015

all MOOC Courses from Coursera, edX & Iversity
overall 448 MOOC Kurse

Lecture video: First video in every third week
(except introduction videos)

63
35

Disciplines
Countries
Universities 160



WEEK 3 - LECTURE VIDEO 448 VIDEOS

Talking Head (summary) 74%
Classroom with students 7%
Classroom without students 6%
Presentation slides with speaker 33%
Presentation slides without speaker 38%
Computer screen, high-lightening 29%
Green-screen 26%
Monochrome 27%
Book Shelf 10%
Animation 20%
Split-screen 10%
Outdoor 10%
Webcam Capture 8%
Several speakers 15%

Off-voice speaker 16%



STATEMENT

Chris Boebel, MIT, Expert Interviews 2015



SPEAKER: WHAT COUNTS

1) Body movement or kinaesthetic behavior such as: gestures,

facial expressions, eye movements or posture

Physical characteristics: body type, e.g. height, weight or colour of skin
Tactile behaviour: caresses, blows or guiding the movements of others
Paralanguage: voice qualities, laughter, tears, yawns

Proxemics: perception of personal and social space

Artefacts: perfume, clothing or glasses > AND technological objects
Environmental factors: furniture, architectural style, lightening, colours

or temperature
based on Knapp 1992: p. 17-32.
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SPEAKER: WHAT COUNTS - HOW MEDIA DESIGN CAN HELP

1) Body movement or kinaesthetic behavior such as: gestures,
facial expressions, eye movements or posture
2) Physical characteristics: body type, e.g. height, weight or colour of skin
3) Tactile behaviour: caresses, blows or guiding the movements of others
4) Paralanguage: voice qualities, laughter, tears, yawns
5) Proxemics: perception of personal and social space
6) Artefacts: perfume, clothing or glasses > AND technological objects
7) Environmental factors: furniture, architectural style, lightening, colours
or temperature

based on Knapp 1992: p. 17-32.




“._?“ , Surviving Disruptive Technologies
BT s Two perspectives (1)
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A Survivor Model

visual structure
— reduction is the key kgt s
— ratio
— hierarchy of content: following example
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Reality
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Deminated Strategies
Bl Game

i Should Grace celebrate her 915t birthday T To
Life starts.... by jumping out of a plane scrapped 1o this guy? ”‘L""Il.‘
AN

* Likely single haploid genome in single primitive cell
= What would define it as being “alive™? How would we decide

itwas “alive” rather than “inanimate”?

TConfidence intervals .
Growing Random Networks

* Citation networks
Est=TQ x $Egy
* Web

* Scientific networks

* Societies...




MOOC:IntroductiontoBioinformatics,SaintPetersburgState UniversityRU
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THERE IS NO EMPTY ROOM

NEVER

— no measurement of size

— lack of 3D room effect

— 100% focus on the speaker

- no place to hide

— meaning making out of facial
expressions, gestures, body tonus,
clothing, eye bags...

# nakedness. Create security with
(power pose) mobiliar, thematic objects,
different light settings




STATEMENT

Jon Wardle, NFTS, Expert Interviews 2015




WIND; SUNLIGHT; NOISY PE PLE

THE WORLD OUTSIDE

— camera skills
— sunglasses?!
— authenticity

# on-location is a typicall affordance of the vid-
eo as a media. But an outdoor surrounding just
for the sake of an outdoor shot does not add
much value.




IT'S ALL ABOUT THE

AAILD3dSd4d

— frog or bird
— dimensions and distances
— challenges of a convincing green screen

ICT is an infrastructure itself
Failure: Huge financial
implications!

Failing internet will have a big
impact on society because of
interdependencies

ructure




THE CLOSER | COME

TOO CLOSE

— interpersonal distance

— characteristic of speaker

— framing sizes

— technological aspects (4K)

— and a question of the camera lense!

#The closer the framing the bigger the facial
and bodily movements — design the range
space for different speaker types.

»| wasn’t sure that | wanted
to see all the facial expres-
sions. In someways, that was
a bit distracting from the
content [...]« sotaro kita 2015




THE SCREEN AND ME

TECHNOLOGY

— redundant bodily movements
— gaze interaction camera vs. screen

—technology

# similar situation as in todays lecture halls
BUT different gaze and bodily interaction

= i

5
TUDelft







SURROUNDING: THE OBJECTS

THEMATIC / PROPS

— interaction with something

— demonstration — argumentation
— train of thoughts

— surrounding space protection

# to demonstrate something ad ocoulos, in
front of their eyes.

Aristotle & the three types
of proofs: Signs, Arguments,
Examples. # demonstrate or
visualize it (images)!
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PERSONALITIES

— different person, different (body)-language

— open the space

— master of the topic: speak & think at the
same time — deeply understand the content

— Expertise: What is you ‘unique selling point’
in educational training?

— no performance plagiarism

hyperactive or timid;
handheld or static camera




MOOC:TheViolentUniverse, Australian National University, AU

U Geminorum
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Introduction to Philosophy: God, Knowledge and Consciousness, MIT US

RESULTS VIDEO STYLES
Research Study



American Education Reform: History, Policy, Practice, University of Pennsylvania US

RESULTS VIDEO STYLES
Research Study




The Land EthicReclaimed: Perceptive Hunting, Aldo Leopold, and Conservation, University of Wisconsin-Madison US

RESULTS VIDEO STYLES
Research Study



CHARACTERISTICS & AFFORDANCES
VIDEO MEDIA DESIGN THINKING

(1) create a «learning experience» rather than
»teaching« {txt+Adaptation) and market spoilage
(2) audiovisual didactical narratives
(3) sociocultural: recognizing media quality
(4) design the video regarding the media
characteristic benefits as a media of
cognitiv process of content
(5) e-components / non-e-components
(6) investement (time, ressource, money): should depend
on stability of content, static or dynamic topics (e.g. a
course about digital CRM is static, whereas design for
AR in communication is dynamic)
(7) There is no‘one-style-fits-all’approach to video de-
sign. General rule to frame speaker types: The perfect
setting for one expert might be miserable for another.

»It is often the case that
the same language is free
in one speaker, foolish in
another, and arrogangina
third.« [...]

Marcus Fabius Quintilianus (c. 35 - c. 100 CE)

A

Paraphrasing Quintilianus:

»|t is often the case that the
same VIDEO STYLE [language]
is free in one speaker, foolish
in another, and arrogang in a
third.«[...]

\/

»We have a lousy product«
Sebastian Thrun, Fo-Counder Udacity (2015)
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jeanine.reutemann@fhnw.ch

Research: audiovisualresearch.org
Company: redmorpheus.com
FHNW: fhnw.ch/hgk/iaep

GEBERT RUF STIFTUNG —

WISSENSCHAFT.BEWEGEN




MOOC: History of the Slave South, Unlver5|ty of Pennsylvania US




MOOC: History of the Slave South, University of Pennsylvania US




